Sl =178 [=vgd
LS 4 1lh =

Ui T e~

Juﬂ/ vf ﬁ

tion Sguare, Melboume

LAB ARCHITECTURE STUDIO




COMMERCIAL PROJECTS
=5l

1998-2002 I 15 (L28CEE)

BRAFITE 88/RA

TEZE: a3t Jia, @il B8R, 5FE. TERA
FAEFR: 3.6 /AT

EAEE: 55000 FEA¥

FEYNEE 1041, ERarmikr 15
HFES MR
REEE R OIIRER
TEZ b R SE R3PS A

2006 {litFrgdlehds

RE T mm

INEZE: Bl AR, BN, B8R A=
AttEFR: 2 A

EREE: 100,000 FA¥

AEEE B

2009 WA ES S

RE T me

IMB2EE: Hhigit (E=. k. &)
FAEFR: 7.4 A0

IR 9,180,000 A%

W FEFE LSRR ST

2009-2010 £EEfFR(BE

PE iTH R

IEZEE: . B8ha. 5. B35, B85 8%
FAEFR: 1.6 1

FEAEEL: 130,000 EAS¥

EE B

2011.01-2012.05 A IMs S
E HHT TR

INEZER . AT ERTF

YEER: 18,000 FEH¥

AESE 8, RAER, BERS

2014.04- 2014.11 X ESER g

thE ST 7

THEZE: ™Ivefr, HEEE, BlRE, 8%,
AREBERES, HEEmEHD

FAMEFE: 5.4 4010

EAETN: 25,925 EA¥

AERIR B, SRAERY

2014.06-2014.09 {Il#F S FEBa3Els—HE

IMBE R R Bl
FAEFH: 6.4 401
AR 150,000 FEH¥
AERa AE

2018.03- 2018.06 £ BMEEMEImIEAHET
hiE pEFE Fa

INEZE: A7 miEH

T HE BEEE

2018.08-2018.09 K TEMFEFREXZ VK @EEIEEX)
RE S
INE A gt
({E=. k. Bk, SOHO. H4Y)
FABEFE: 325.67 400
AT 3,710,735 FEA¥
ErEs \E

2018.09-2018.11 FER SR (BEFEIHEER)
RE IR R
INE A Himgit

Gy, B, BEHK, i, PRAE)
FAbEFE: 118 40
HEAEER: 5,186,000 TEA ¥
Efr=E AR

2020.05 FlIbE ERG &gt
FRE SR E

B B, BE, BER, Bh
FALEFE: 4.18 4N

ERER: 151,000 A%

Efrqmz AR

2021.01- 2022.02 £ 1AM ZEEIImIRFH& T
hE ST 1M

TNEZEE: A7 @A

SR #ig+h

2021.01- 2022.01 £E ARENLEEZmMEAST
FhE $TH AT

INE R il 7 @A

Al EE Eig



Federation Square > LAB

B3R 15 %
pIha=E10FE LA ERET 17

R =2 AR

RS 1E = RIMHIFRELHER
TESHORF /9 SLEARIFE R

1: A i
AR S8R

TR el 5. Bl IR SR, RERE
PR 36440
ST 55,000 5K

A

e amem
-
- ieen .

politic and cultu 1 oume.

B Sp s s 7 — M RS CGEanl, hessrekiRsE Tt e, 2
LEEEAASLA.

WHERES 5. XEIHIERATSE, ARiRPERET R LIRS SFhEahfls
. X EIEREARERLSI35000A. B R L ERARIAERATEEE, B
REIEr LA BMW EdgeZ5 =],

BB TR VR ARk, Aok, BN IEEE TRRERERE. MBESAITE
FENETEE, AIVE BE eFERaEde0nnuE S nAREEN
MR, B RTRE AR UREERLAR, BUATDLETL,

*greenstar
RARNIERE 22




Xianlin Commercial Centre
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Nanjing, China (2006)
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wianlin commercial centre is a mixed retail pracinct forming the lakeside com-
mercial focus of wanlin naw town cantre developmeant. xianlin is ons of nan-
jing’s three primary satellite developmants and has 10 new universitizs as wall
as ralated high-tech slsctronic.

The major pedestrian flows are anticipated batween the northeast and south-
sast cornars of the site, anchorad by the new subway station to the south and
the nanjing normal university to the north.

Through careful design of the building footprintz to increase spatial cohasion
and a senss of enclosurs, pedestrians will be drawn eithar through the covarad
shopping street at the haart of the projact or along the activated lakesids prom-
enada linad with restaurantz and cafes.

The development conzistz of six separate buildings, anchorad with a brand-
nams departmant store, cinema complex and bazement supsrmarkst. these
are complamantad by & serigz of distinct zonss within the developmant, de-
voted to food and beverage, convenisnce or fashion clothing, entertainment
and elactronica.

Linking the commarcial elemants togsther iz & hisrarchy of spaces, focusad
on & continuouzly coversd strest a serigs of highar-lavel gallery balconiss
provides upperlavel connaction batween the buildings along its length and &
sarigs of paszages links to the waterfront promenada.
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Nanjing, China (2009)
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typa: urban dezign (rasidential, cultural, commearcial)
site arsa: 74 ha

gross floor araa: 9,180,000 m?

haight: 368 m
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The scale of the project site makes the architects must carsfully
conzider the commearcial valus and architactural form of the projact
whan planning the projact.

A projact of this scals should be opan for conztruction and complation
in phasss. Therefors, it is important to conzider how to maks the
project relatively “indspendant and complete” in each phass, and to
integrate the characteristics and attractivensse of the whols largs
projact.

The way we work on thiz projact is to work with the ownar, Goldan
Eagle, in ordar to establizh & dasign modsal for retall business and
urban design, which can reglize phasad implemantation and maximize
the banefits of the projact.

Thiz iz =zl based on a serisz of case studies of contsmporary
commarcial devalopmant projacts.
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GEIl Centre Tower B
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Manjing, liangsu, China {2009)
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typa: shopping mall, businsss officas,
rasidential, hotels, buzinezza club, F&B

site arsa! 1.8 ha

gross floor area: 130,000 m?
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Located in a busy retail area in central Nanjing closs to the Xin-
jigkjou intersection, thiz mixed-uss davelopmeant containe & de-
partment stors, retail spaces, bank premises, a businsss club,
commercial officas, a five star hotel and residential apartmants.
All vehicular access occurs to the rear of the site, keeping the
strast clear for padestrian movement. The weastern side of the
structure includes a small plaza, providing an urbanaddress to a
sarizs of amall-scale historic buildings.

The projact approsch sought to devslop the tower and podium as
a single, coharent design concept. Both share a steppead, or off-
sat splay in their form, diszolving the monolithic reading, breaking
down the overall scals of the tower and allowing sxpraszion ofite
differant functional componants.

In addition the structures share a single facads system which is
visually ordered through a large-zcale digitally inspired pattarn.
Thiz integrates all the required conditions including podium ad-
vartizing signags and showcase windows.

For the tower, the pattern is manifested through vertical (E+W)
and horizontal (3+N) fins of varying depth, creatingsignificant
sun-shading to their respactive orientations.
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Ningbo Wanda Facade
TRAEEmIES
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Mingbo, Zhajiang, China (2011)
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typa: commercial cantre facads renovation
facade area: 18,000 m?
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The Ningbo facade projact is a dezign for the construction of a
facade for a mixed-function building in the Zhejiang Province of
China. Utilizing the sxsting layout, the facads creatss a unified
and rejuvenated face for the plaza.

The most important outcome of the projact is the design of the
unified facads languags. The repstitius dasign is ganarated from
a Siarpinski Triangle fractal pattern- an 18,000m2 triangular tiled
facade screen created with the uze of recuming basic units that
are produced locally and suspendad outside the building form to
create the pattern.

In addition, the scops of the project also includes the integration
of advartising spaces and LED =creenz on the highrize office
buildingcraating new opportunitiss for retail owners, occupants,
and tenants to promots and advertise thair businsssss adding to
the economic wviability of the complax.
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East Taihu Fashion Center
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GEI Xianlin Qutlets Il

(i = FE B —

HEEE NE

Manjing, liangsu, China (2014)
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typa: razort, retail

site area: 8.4 ha

gross floor araa: 150,000 m?
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The structure of the whole area iz bazad on a simpls yst powerful
posturs - a pair of axas that crozs the lake, and a pair of buildings
located at the comners to batter guide the crowd to the waterfront.
Bazed on thig, the plannad structure is dessigned to connsct
acroze and around the lakse, presenting a clear entry route for
peopls from the widsr area.

The new ons-zstop living centsr is based on a fixed retall cantar
transportation natwork, but also brings itz distinctive featuras - a
sinuous fagads texture and uniqus mixed-uss functions.
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commarcial cantre facade renovation
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Zhangjiang International Medical Park
Core Area
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Shenzhen Bay HQ Base
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The Coastal Area of SZSS
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GEI Yangzhou Wenchang Mall
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GEI Nanjing Zhujiang Mall
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Nanjing, China (2021)
FRE B

typa: commercial centre facads renovation
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